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RECORD 85% U.S. HOUSEHOLDS
SHOP ON AMAZON

This percentage is due to a shift in shopper behavior, driven by
Amazon's strategic promotion of everyday items like laundry
detergent, batteries, and toilet paper during its sales events. Amazon
aims to boost purchases in these categories alongside high-end
products.

This strategy highlights Amazon’s shift toward catering to more
frequent, necessity-driven consumer behavior. As Brian T. Olsavsky,
Amazon CFO said earlier this year, shoppers are purchasing “a lot
more consumables and everyday essentials,”

Amazon Prime members saved over $1 billion in millions of deals
across the Amazon store.

*Source: www.press.aboutamazon.com //

*Source: www.marketwatch.com



https://www.businessinsider.com/amazon-stock-amzn-quarterly-earnings-call-report-live-updates-2024-4#amazons-cfo-says-customers-are-trending-toward-buying-cheaper-items?mod=article_inline
https://press.aboutamazon.com/2024/10/amazons-prime-big-deal-days-was-the-companys-biggest-october-shopping-event-ever
https://www-marketwatch-com.cdn.ampproject.org/c/s/www.marketwatch.com/amp/story/heres-why-a-whopping-83-of-american-households-now-shop-at-amazon-07bed254
https://press.aboutamazon.com/2024/10/amazons-prime-big-deal-days-was-the-companys-biggest-october-shopping-event-ever

95% OF SHOPPERS WERE
ANTICIPATING THE DEALS

Nearly 46% of Amazon shoppers for Prime Big Deals Days said that sale was their primary reason for shopping.

And top categories shoppers bought during the sales event are household essentials (22%), apparel & shoes (22%),
home goods (21%) and beauty & cosmetics (20%)

The survey conducted among Prime Big Deal Days shoppers revealed that nearly half (46%) of the surveyed shoppers
mentioned that they had purchased something they had been waiting to buy on sale. Overall, 86% of Prime Big Deal
Days shoppers expect to shop on Amazon again in the next three months for holiday items like gifts

PARTICIPATION STATS DEAL SATISFACTION DEALS VS. PRIME DAY

@ Extremely satistied Very Somewhat @ Better than Prime Day @ Same as Prime Day
9 5 % Slightly @ Mot at all satisfied Worse than Prime Day Unsure/Don't Recal
Aware of sale before shopping ‘ .

Sale was primary driver to shop

59%

*Source: Numerator.com Also shopped Prime Day in July



https://www.numerator.com/prime-big-deal-days/

HEALTH & HOUSEHOLD
CATEGORY WITH HIGHEST
SALES AND CR

Household items emerged as the top-selling category during Prime Big Deal Day 1 (October 8), with Sponsored Product
Ads for Health & Household products achieving a 29% conversion rate, the highest among all categories, according_ to

Pacvue data.
Ad spend on Day 1 increased by 40% compared to last year, while CPCs rose by 14% year-over-year and were 57%

hlgher than the september average° CATEGORIES PURCHASED SHOPPING ACTIVITIES
This reflects both the demand for ey —————————————————————=
Homa goods (bedding. décor, furniture,etc) - | -
: Beauty or cosmetics (makeup, skincare. hoir cor._ - | 20 Stocked up on sale items
household essentials and the 7r cosmess nokeup,srcre b <ot tocked up on sale it
ToysAice gore: | 17
competitive advertising environment A ——— o
Groceries | 2 Purchased something I've
durlng the event. . .-I-l'-l”r::.:-__r-,l.-:-‘.-r-_l‘_,l:-ir::.-.l:-;,.::-i‘_. _wu-.:__ been waiting to buy on sale
*Source: Numerator.com Nubinrbaispaingonll 3 27 Yo sropeed for everyday goods
. Lown b oorien EE—
*Source: Pacvue LinkedIn  crge cpplances Gadovcmis e ) T

*Source: Laura Meyer LinkedIn



https://www.linkedin.com/posts/pacvue_the-first-day-of-amazon-prime-big-deal-days-activity-7249851908809490433-bVvr/?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/pacvue_the-first-day-of-amazon-prime-big-deal-days-activity-7249851908809490433-bVvr/?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/pacvue_the-first-day-of-amazon-prime-big-deal-days-activity-7249851908809490433-bVvr/?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/pacvue_the-first-day-of-amazon-prime-big-deal-days-activity-7249851908809490433-bVvr/?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/lauracatherinemeyer_primebigdealdays2024-pbdd-amazonstrategy-activity-7249833614589267968-_GJf/?utm_source=share&utm_medium=member_ios
https://www.numerator.com/prime-big-deal-days/
https://www.linkedin.com/posts/lauracatherinemeyer_primebigdealdays2024-pbdd-amazonstrategy-activity-7249833614589267968-_GJf/?utm_source=share&utm_medium=member_ios

NEW FEATURES

_ The section adds social proof to search
_ Hlelelzel izt featt.Jres 4 results by showcasing popular items that customers
true Amazon fashion that made the shopping frequently purchase. The highlights strategic

experience even more personalized and interesting. inventory management by displaying how many deals have
Here are some examples from the event.

e - been claimed, which further enhances

- (fear of missing out) among

is a full- shoppers. These elements work together
screen display that drives to encourage quick purchasing i me MosPuhsed kA 8
traffic to the featured decisions by leveraging both trust and [ T m———
Deals Page, immediately urgency within Amazon’s platform. Sy el

Health, 14 Servings, Lemonade,...
Powder 14 Servings (Pack of 1)

capturing shoppers'
attention as they land on
the storefront.

This is an effective way to
enhgage customers and i
direct them toward | o
promotions, creating a

seamless shopping hr—— i
experience.

/prime One-Day
FREE delivery Tomorrow, Oct 9
Sold by Amazon

Add to cart

Sponsored

Nature's Bounty Sundown Vitamin C
Gummies With Rosehips And Citrus

Bioflavonoids, Orange Flavored, 9...
Vitamin C 90 Count (Pack of 1)



https://youtube.com/shorts/hTNZerrRFfs?feature=share

BEING STRATEGIC

.
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Create a shareable gift list
Prime Big Deals Days is almost here. Make a list to watch for price drops, or

share it 5o family and friends can get you future gifts at great prices.

Creane a Gift List

Enjoy the benefits of a Gift List for Prime Big Deal Days

M
==
90-day returns

Gift nat quite right? it can be
et within S0 diys.

The offered Prime members the chance to start
shopping earlier during Prime Big Deal Days. This badge appeared on
various products, highlighting exclusive early access deals.

Additionally, shoppers had the option to create a personalized \
helping them organize and plan their purchases more efficiently during the
event.

Amazon utilized multiple deal
types during Prime Big Deal Days,
including

o BARK&SPARK Omega 3 for Dogs - 180 Fish Qil Treats for Dog
. ik [ J "
a N d a - Shedding, Skin Allergy, Itch Relief, Hot Spots Treatment - et
Joint Health - Skin and Coat Supplement - EPA & DHA Fatty
il

BARKE SPARK

for different quantities. ﬁ“l@;@

These layered promotions allowed

SALMON OIL

shoppers to maximize their b
PrEcF=a

savings across different
categories, enhancing the overall
shopping experience by providing [rs—
multiple ways to save on a wide
range of products.

] Bacon | Chicken |




PERSONALIZATION AND Al

12:460 " - Personalized shopping features like ,
. T =  helped USS.
T | customers find tailored gift ideas and product
e e 0 ot ot recommendations.
Y T——— simplified gift research by offering customized

2:37

< @eemeioee 8 Sunny Heslth & Fness RowH- insights on product categories, top brands, and

Face lotion wshoppingGuide (& Ride Squat Assist Trainer for GL...

B oo customer favorites, helping streamline the

'83% 12000 shopping experience and reduce decision-

I Stock+PriMe One-Day

FREE delivery Tomamos, et 11 ma ki ng ti me,

Lifepro Arm Exercise Hydrawlic
Poweer Twister Arm and Chest. ..

4.5 drirdrdrdy 120

= These tools made it easier for Prime members
Ll helping shoppers find items that match their

Im Stock
FREE ey Fri, Q€1 18 for Prim r

unique preferences, reducing decision fatigue,
g Pors Fasoance Sencs and improving overall shopping efficiency.

Sel S ength Tralning Fitness B...
Televisions Area Rugs Headphones

Ask Rufus a guestion

™
an O



https://youtu.be/H5tiKWeukOo
https://youtu.be/oO3ZxurzVHQ

STOREFRONT COMMUNICATION

For this event, brands have finally the boundary with

The diversity of the examples with the usage of designed banners, Amazon Live

streams, whity designhs with
as one of the

approved keywords in storefront communication. Also, the creativity in using the
on the first main page of the storefront is more commmon

than previously.

amazon basics > g
N

£~ wongs | ) Sesech all Amazon Basics

Brand Sale

BEAUTY OF JOSEON LarocHBPosAY
OCT 8th — OCT 16th SRATGREDERMATOIOT0LE

- (h  WoME DEAL  SHOPEY CATEGORY -  SKIN COMCEMRK -  EEV NCEEDIINTS -  BUMDLES BOOY LIESTVLE  POSTS ) Search #il Besuty of Joweon

Shop the livestream

Freviouity ve: Bk 10 Basics: Customers Must Luved

e amazon — | ‘
d basics | a2

Beauty of Joseon All Deal Products @

Featured Deals
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Highly rated
products
at low prices.

ON SELECT PRODUCTS & BEST SELLERS

LIMITED TIME DEAL 10/8/24-10/9/24




MULTICHANNEL
COMMUNICATION

Brands increasingly require a , combining both

communication to reach and engage customers. Utilizing platforms like social
media, direct-to-consumer (DTC) channels, and Amazon storefronts gives brands a
competitive edge, enhancing the impact of their advertising campaigns.
This integrated strategy allows brands to better capture their audience's attention and
drive across multiple

touchpoints.
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PRIME BIG DEAL DAYS

bareMinerals bareMinerals

COMPLEXION RESCUE® ALL-OVER
S _ LUMINIZER MINERAL SPF 20

£§33.00

or 4 inferesthes paymerits of 4224 win GRENPAY.S O

8
=l

SAVE
~ UPT0 35%

bareMinerals

. . COMPLEX A
pareMinergjg RESCUE
Fius, FREE Two-Day Shipping
an seloct skindoving faves SKIN RESCUE
whan you Buy with Prima. . “Ul_l_s

1% PGA

+ PLANT ALGAE
SHOP HOW 715 HTDRATING BOo

20% OFF CLEAN BEAUT
FAVORITES*

]
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WHY OFF-AMAZON I8
COMMUNICATION? #P/N

Communicating with customers outside of Amazon can provide added
benefits to brand stability, loyalty, and client retention. Platforms like TikTok
and YouTube had videos with hundreds of thousands of impressions and
likes. The role influences play in sharing brand products is —

. : O . v oz Prime Big Deal Days starts
becoming more and more significant, as shown in Amazon's = =& today! Don't miss out..

lives and Social media presence. = | 1 jaredmccain..

Amazons October 2024 prime

B Top Ten Amazon Prime Big
day deals>>>.. Deal Days $-@...

My favorite find to date, | already have over 100 Prime Day Kitchen Deal!  349% off PLUS use code  Top Ten Amazon Prime ese itlems are some of  Mes deals préférés du AT | cacox I:__ J7C }‘
Searc rwal freo x.. of these theres so man... b The TurboBlaze Air.. T10RORRYAB for an... Big Deal Days ﬂ.‘»’ my cur ites &...  Amazon Prime Day le... ' E L = 0

- = 21 L il L1 Fala .—.I. - -
K gy brett.tech 2 4598 g everythinge.. © 279 ‘ ariellebrim... 10.2K m._-arn..almn.*_\h_,, T 13K I anya.l 0 19.8K @& aliciamo... 22.5K



AFFILIATE PROGRAMS

Affiliate programs are essential for brand promotion because they leverage influencers, publishers, and
content creators to reach a broader audience and drive sales through trusted recommendations.

For example, US Magazine actively participates in an affiliate program, promoting products through

curated gift lists and engaging video promotions. Their involvement enhances product visibility and
credibility, making it easier for consumers to discover and purchase recommended items.

SHOP WITHUS:  FASHION  BEAUTY  WELLWESS HOME DLALS  ROAEWS  GIFT GLEDES
10 Best Amazon Prime Day Deals

ap_1_ar_z,on
Prime Big Deal Days

Shop the best deals now!

Best Fashion and Beauty Deals

Best Home and Kitchen Deals



https://www.usmagazine.com/shop-with-us/news/amazon-prime-day-best-deals-2024/

BELLAVIX INTERNAL DATA

Prime Big Deal Days for BellaVix clients was well outperformed in comparison to September data.
Thanks to careful preparation, our clients experienced an average increase of 228.21% in total

revenue when compared to the September data.

In addition, we saw page views increase by 167.88%, conversion rate improve by 42.84%, a 21.26%
increase in cost per click (CPC), and Units Ordered increased by 202.59%. The average TACoS was

17.24%.

Total Revenue Page Views Units ordered

190.68% $2.38

BDD 24 vs. Avg Sep BDD 24 vs. Avg Sep BDD 24 vs. Avg Sep BDD AVG CPC




BELLAVIX SUCCESS STORY

October Prime Big Deal Days 2024 was a huge success for our partners. It outperformed MoM and YoY event
sales. Below is an example from a maternity apparel company currently under management.

Prime Impact
Call Outs: 250 - mEm Last Month 246.53% 242.08%

e Our Page views saw a dramatic increase of 120% —Rhl
compared to the previous month and an impressive
170.79% year-over-year.

200 -

170.79%

159.73%

154.11%
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NU mber of units sold surged by 159.73%
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"/ ¢ompared to last month and soared by 246.58%

é///ﬁ ared to last year.

== renue experienced substantial growth, rising
J///

=/ J1% month-over-month and an
\\J% ’ 50 -

\Vw tstanding 242.08% compared to last year.

g

120.14%

Percentage (%)
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cessstc
BELLAVIX SUC S STORY

CHALLENGE

Slow sales and excess inventory

The brand faced slow sales and excess inventory, tying up resources and increasing storage costs. These
challenges often stem from shifts in consumer preferences, ineffective marketing, or seasonal trends.

STRATEGY

Increasing Sales & Selling out excess inventory

To boost sales and reduce surplus stock, the brand used
targeted promotions, discounts, and bundled offers to
create urgency. Leveraging data analytics to highlight
the right products at optimal times improved inventory
turnover and profitability, ensuring efficient use of
resources and setting the stage for long-term success.




BellaVix

WE BUILD BRANDS ON AMAZON

If you are interested in learning more we are happy to provide
additional references and content. We enjoy challenges and
new opportunities to learn & grow. We look forward to

working together.

hello@bellavix.com
www.bellavix.com




