BV BellaVix

AMAZON
PRIME DAY 202 §

RECAP & FEATURE
HIGHLIGHTS

www.bellavix.com

S



:\

TABLE OF CONTEN

This Prime Days 2025 Early Data Comprehensive Report aims to provide you with a shapshot of the
most intriguing trends, insights, and highlights from this highly anticipated event.

e Prime Day’s Official Results
e New Features
e BellaVix Internal Early Data

e BellaVix Success Story




MORE THAN 24.1 BILION IN

Amazon's Prime Day event generated over $24.1 billion in U.S. eCommerce
sales during the four-day Prime Day event, according to Adobe Analytics
and Amazon'’s official recap, marking it Amazon's biggest shopping event of
the year.

Top Performing Categories
Amazon highlighted strong gains in:
e Kids apparel: +250%
e Dorm essentials: +84%
Exercise equipment: +80%
Back-to-school tech: +90%
Home appliances & kitchen: Top performers across both days

Al-Powered Discovery
One of the biggest changes this year was the Gen Al-generated deal
recommendations, which saw 3300% more usage than |n 2024 helpinc
surface relevant deals faster. Sellers who had solid r /// yar ////Q
optimized listings likely benefited the most, but s ////((( N& <\ K\\V

about visibility and deal placement.



https://business.adobe.com/blog/prime-day-event-expected-to-drive-23-billion-in-online-spend
https://www.aboutamazon.com/news/retail/prime-day-2025-recap
https://techcrunch.com/2025/07/14/prime-day-event-drove-over-24b-in-u-s-e-commerce-sales-gen-ai-traffic-was-up-3300/

51% OF SHOPPERS WERE
ANTICIPATING THE DEALS

According to Numerator, two-thirds of items (67%) were sold for under $20, while 3% of items were priced over $100,
and the average spend per item during this event was $24.59.

The survey conducted among Prime Big Deal Days shoppers revealed that nearly half (51%) of the surveyed shoppers
mentioned that they had purchased something they had been waiting to buy on sale. Furthermore, one in three

shoppers (37%) stated that they bought items included in Prime Big Deals, while one in four (26%) stocked up on sales
items.

CATEGORIES PURCHASED PRODUCT TYPES

Apparel & Shoes

o
o

Stocked up on sale item:

370/ Items included in genera
o Primme Day deals

ouseheold essentials (cleaning preducts, paper
products, batteries, etc.)

o
)

Home goods (bedding, décor, furniture, etc.)

o
)

Health & Wellness (vitamins, supplements,
medicine, etc. 3

nsumer Electronics (TV, cell phone, electronic
accessories, etc.) = . -
Iltems |'ve been waiting
G e _16% to purchase on sale
Office/School supplies (pens, paper, folders, _
o a -
etc.) (o) A Same items | typically
*S :N t " EE—
ys/Video Games o
ource: NuUmerator.com B o



https://www.numerator.com/prime-day/
https://www.numerator.com/prime-day/

NEW FEATURES

In the true Amazon sense, brought in some new features that made the shopping experience
even more interesting. Here are some examples from the event.
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products showing an Attractive deals across

which various product pages—EXx. a | e ——
TG Prime Day Deal IRa] Frime Day Deal Prirne Day Deal Primme Day Deal Up to 35% off Limited time deal

contributes to the FOMO and An electronic page with a
urgency to act on this deal. health and wellness deal T —

discount.



NEW FEATU

Home Electronics Beauty Kitchen

Homae Improvement

Accessories  Office  Sports
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was structured into
“Brand Stores,” “Up to 80%,” “Hidden Gems,”
and “Crazy Low” categories. It was filled with

numerous deals and sales that fit every
budget.

L Save 10% on $75 | @ Free shipping on $25 | # Save 5% on $50 | &

ja X GlovEE

#Best seller »
Caring Mitrile Exam Gloves, Blu...
++ In 147 carts

5659 57048

5

Lightweight Portable Dog Poop...

EZYUMM 3 Pack Ethernet

- +2 Coupler, Premium Gold Plated...

$289 -20% 3%

The categories
were filed with
additional callouts,
such as

cas well as

and

SHOWERORO 2pcs Guzheng Mail
Storage Board Accessory Plates...
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100Fcs 260 Balloons White Lon....
++ In 111 carts

Forever 21 Women's Floral Print
Mini Skirt

565?

FBest seller

ARCTIC EAGLE Drain Snake Hai...

+= i ZE3 carts
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-40%, $47°

BRAND SCORES

adidas Men's Athletic Cushioned
Low Cut Socks with Arch. ..

$hes -36% 31414

50' 7% 135 smeernm
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50 Count Super Absorbency Dis....
++ In 106 carts

-37% 9%
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2 Pack Flexible Kitchen Stove Gap
Covers, Silicone Gap Fillers...

EXMRAT for Jugbow DT-61
Charging Cable, 2-in-1 USE...

$7‘}S

L3 Level 3 Forming Cream - Ma_..

+" Selling Fast

5595

#Best seller

Alceda Sharps Container for Ho...
o In224 carts
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Belt Bag for Women Men Fashi...
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BRAND SCORES

Dickies Men's Dri-Tech Original ...
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-35% 31170

WonderWink Women's Dolman ...
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Geometric Pattern Cooling Meck
Gaiter Face Mask Lightweight 5. ..
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STOREFRONT COMMUNICATION
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For this event, brands have finally the boundary with
The diversity of the examples with the usage of designed banners, whity designs with

as one of the
wordings that were used.

BIOptimize_[_a

Longer, Stronger, Better Life.

O
naturewise:

Shop deals from NatureWise

-----

Save Up to
40% on

| R rime Day!
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Prime Your Health

with BIOptimizers this Prime Day
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STOREFRONT COMMUNICATION

Also, the creativity in using the on the first main page of the storefront is more common

than previously. Some of the brands took it further and added
amount more visibly and prominently.
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Capsule Cream

Red Body Peeling Shot
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& Q #primeday2025

Top Videos Users LIVE Photos Sour

Others searched for

WHY OFF-AMAZON = =
COMMUNICATION?Z,

Engaging with customers outside of the Amazon platform
offers valuable opportunities to strengthen brand awareness,
increase customer loyalty, and boost long-term retention.

including my channel.
So | apologize in

#primeday2025 Prime
. members saved billion...

For instance, on TikTok alone, #PrimeDay2025 has generated
over 9,000 posts, while hashtags like #PrimeDay and
#AmazonPrimeDay have amassed more than 296,000 posts
combined. On Instagram, variations of #PrimeDay2025 have
been used in over 17,100 posts, and #PrimeDay itself appears
in more than 515,000 posts.

This growing volume of social activity highlights the
increasing influence of content creators and brand
advocates. Their role in promoting products through Amazon
and across social platforms is becoming essential to modern ol Amazon g
brand strategy.



NOT UPDATED DATA

BELLAVIX INTERNAL DATA

Prime Day delivered strong results for BellaVix clients, significantly outperforming average July
data. Thanks to strategic planning and thorough preparation, our clients experienced an average
increase of 538.04% in ordered product sales when compared to the July data.

In addition, we saw an average selling price decrease of -14.49%, a conversion rate improvement of
22.56%, a 13% increase in cost per click (CPC).

Ordered Product Average Selling Conversion
Sales Price Rate

et

PD Event '25vs. July MTD PD '25 vs. July MTD PD '25 vs. July MTD PD 25 vs. July MTD




BELLAVIX SUCCESS STORY

Prime Day 2025 was a success for some of our clients and their products. Our beauty and health brand saw, on
average, a 46% increase in YoY total ad sales in the US marketplace.

Date Sales breakdown Fulfillment channel

Prime Event Sales Performance Comparison 2 CTTER N CTETIR
7/8/2025 711112025
e 2025 (July 8-11)
o Total Sales: $40,609.29

Sales Snapshot taken at 7/17/2025, 3:13:32 PM PDT

o Total Units Ordered: 725 4024 4295 §54,479.97 107 $1354
e 2024 (July 16-17) Compare Sales Grach viow
o Total Sales: $7,402.94
© Total Units Ordered: 141 T .
Year-over-year growth shows a significant increase in both sales and 850025 s1492
order volume, indicating stronger performance in 2025. Wdmpimmedimgs S e A

Vi - . .
7Amazon advertising strategy was designed to drive results through a full-funnel

'/’/,—ES combining all major ad types:
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e-Sponsored Products - Generated 86.69% of ad sales: ideal for capturing high-intent
\11:§1§\_j// p g g

B Sponsored Products
Sales:12485.4 (86.69%)
ACOS: 29.7%

ars and driving conversions at the bottom of the funnel.

. .
Sponsored Brands - Accounted for 10.22% of ad sales; helped increase brand
///\1 (0] p

sibility-and traffic to the Storefront. ACOS: 21.4%

e Sponsored Bisplay - Contributed 3.09% of ad sales; used primarily for retargeting Sponsored Display
\\—//t/////////-//////\//\\%~ ACOS: EU.I{}%{I Y
d-engs gi g shoppers off-Amazon.
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B Sponsored Brands
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BELLAVIX SUCCESS STORY

Prime Day 2025 was a success for some of our clients and their products. Our beauty and health brand saw, on
average, a 107% increase in YoY monthly total ad sales and a +294% increase in total sales PD'25 vs PD’'24
in the CA marketplace. Prime Event Sales Performance Comparison:

e 2025 July 8-11 e 2025 MTD July

o Total Sales: $132,393.88 o Total Sales: $414,722.03

o Total Units Ordered: 3086 o Total Units Ordered: 9462
e 2024 July 16-17 e 2024 July 01-24

o Total Sales: $33,589.70 o Total Sales: $214,111.58

o Total Units Ordered: 757 o Total Units Ordered: 4692

Dt Sales besakdown  Fulfilment channel Date ~ Sales breakdo W Fulfilment channel

= o = N el el o - Manth to date - 2025-07-24 v Marketplace total W Both [Amazon and seller) ~ m
B | 202507-08 B | 20250711
aka at 20 Sales snapshot taken at 2025-07-24, 11:20:37 am. POT
Orcdaead product sales ’;“3 wrikaforci e "“:'“"""”C""""" ooooooooooooooooo Units ordered Ordered product sales A, unitsforder item forg. salesforder item
BISEAURTE Wt i 9,459 11,321 $414,547.06 1.2 $43.83
S ompare Sales Graph view [JRECCREEN
_ Compare Sales e
= .J-I = i A " Total erder items Units ordered Ordered product sales Average units/order item Average salesforder item
A il AN f
e ;’\-__- ' - Y 2 [ VAN N noooA I\ X : This month so far 9,459 11,321 $414,547.06
g | ! .'- ,.-'/-".I .'-'-,-": \ M AN .-IA""A'-. A\ .'I 'I I'-' ) \ .'ﬂ'v/.-"---'l II'-, ,'Il.'\r"l | A -'\'*-_ -‘-\II ' ,-'I I'\"\_ A -'JA' i |II
| \/ A [ £ | ) A S -'\ . ) A LYYW I.' Last month 9,260 10,412 £417,979.50
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'L.,/_M'J\/\’\“J"—/Hﬂ »’\A"-uz_v/\f“ VootV g / i V"\',\’\_J v w ”\u:zf\‘h" i -"'m.cah’ =l same manth last year 6,407 7,001 £294,083.70
+ % & from last month 29% 38% 26.26%
06
. $132.393 L e fron thlastyear 107 o 99,319
425!

with driver, but the strong MTD growth demonstrates refined ad strategies and stronger brand/product-

\§\

rketplace Is a key growth engine and deserves continued focus.
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BELLAVIX SUCCESS STORY

Prime Day 2025 was a success for some of our clients and their products. Our beauty and health brand saw, on
average, a 42.96% increase in YoY monthly total ad sales and a +400% increase in total sales PD’25 vs PD'24
in the US marketplace. Prime Event Sales Performance Comparison:

e 2025 July 8-11 e 2025 MTD July

o Total Sales: $40,609.29 o Total Sales: $143,862

o Total Units Ordered: 725 o Total Units Ordered: 2248
e 2024 July 16-17 e 2024 July 01-24

o Total Sales: $13,877.26 o Total Sales: $100,630

o Total Units Ordered: 245 o Total Units Ordered: 1641

Fa LR Bor S S e Tolal order e Urits eckesed Ordered product salis O —— Ay saleslordi Bem
i RO 131 141 $7,402.97  1.08 $56.51
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exceptional YoY performance during both Prime Day and the broader month of July. The Prime Day surge
rowth driver, but the strong MTD growth demonstrates robust overall performance, not reliant on short-term
entum provides a strong foundation for further scaling strategies, optimizing advertising, and
tration for Q3 and beyond.
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BELLAVIX SUCCESS STORY

What did we do right?
e We created promotions that worked. We analyzed brand's previous promotion history, and based on
the data, we created promotions that historically performed well.

o We also tested different promotions that weren't incorporated previously.

e We ensured the brand had a well-structured Deals Page and set up necessary campaigns to drive traffic
to that Page.

e We allocated an advertising budget specifically for these four days.
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BELLAVIX SUCCESS STORY

e The main and most important thing was that we started preparing for Prime right after the beginning
of Q2.

O

O

O

O

We ensured each of the listings had enough stock

We gave the partners enough time to review and approve promotions

We set up promotions early on to ensure we'd address any potential issues on time.

We created a Deal's Page that spoke to our audience and submitted it early on to ensure it would be
live on time.

We developed an advertising strategy for this period and shared it with our partners for approval,
ensuring we are all on the same page.

Social Media Posts examples were shared early on, so our partners had enough time to create those
assets and share them on their socials.

Have you been feeling like you haven't been making the most out of these huge Amazon events? We can
help you figure out low-hanging fruits that will make a tremendous impact on your sales and overall brand
growth. You can reach our expert here.


https://www.bellavix.com/contact-us-bellavix-customer-service/

BellaVix

WE BUILD BRANDS ON AMAZON

If you are interested in learning more we are happy to provide
additional references and content. We enjoy challenges and
new opportunities to learn & grow. We look forward to

working together.

hello@bellavix.com
www.bellavix.com
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